











* Photos Altlantic sapphire
e Tech, drones
* Fish feeds

* Traceable fish



























FISH (0













WHY ARE SEAFOOD MARKETS CHANGING
NOW?
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GROWTH OF THE GLOBAL MIDDLE CLASS
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WILD FISH STOCKS AT MAXIMUM

¢ \

S FISH20

N



WORLD CAPTURE FISHERIES AND AQUACULTURE PRODUCTION
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UNDERUTILIZED SPECIES
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AQUACULTURE EXPANDING RAPIDLY
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GLOBAL TRENDS DRIVING THE BUSINESS INNOVATIONS
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NOVONUTRIENTS: Fish Feed from CO,

Microbial
Factories Food

OCEANS {LABS Industrial CO, Feed






PANACEA OYSTER COOP, USA



Add a slide on one for neptune
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NORTHLINE SEAFOODS, ALASKA
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