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But	what	are	
brands? 
 
 
Why	do	they	even	
matter?



Branding. 
Not	just	a	logo.

Branding	is	what	a	
consumer	associates	with	
or	feels	when	they	see	a	
product	on	the	shelf	or	in	
market.	



How	many	seafood	brands	
can	you	name	in	Australia? 
 
How	many	can	our	
consumers	name?



In	seafood,	we	love	to	use	provenance	in	our	
branding	to	market	our	products.

The	problem	is	that	so	does	everyone	else.



Provenance

More	than	just	place.



Over	80%	of	seafood	sold	in	
Australia	is	sold	unpackaged. 
 
Have	we	stopped	caring,	
when	we	can’t	put	our	name	
on	it?



Where	do	you	start? 
How	do	you	create	a	brand	

that	matters?



Lessons	from	the	
Tasmanian	salmon	
industry 
 
 
 
Campaign	circa	2005 
 



What	‘facts’	are	missing	
here?

There	was	a	vital	part	of	
the	story	that	we	forgot	

to	tell	and	show.

(September	2006)



(My	lounge	room	window)

Social	licence		

Don’t	make	people	wonder	
what	you	do….	

Tassal		
Farm	
	



Your	brand	should	be	your	purpose.	 
 

Why	you	do	what	you	do,	 
what	your	consumers	will	know	you	for.  



Glenarm	Salmon	
Northern	Ireland	

Social	provenance	
(organic)	

Elusive	Salmon	



Forman	&	Field	
London	

Heritage	(Cultural)	+	
GI	protected	(place).



Kona	Coffee	
Hawaii	

Social	(organic)	
	+	
Place	(GI	protected).



Innovation	(cultural)	+	
ASC	and	RSPCA	
(Social)	



“Too	many	companies	
want	their	brands	to	
reflect	some	idealised,	

perfect	image	of	
themselves.		

As	a	consequence	their	
brands	acquire	no	texture,	

no	character”.	

Richard	Branson



Share	your	 
behind	the	scenes 
 
 
 
 
Only	you	can	show	the	
passion	that	goes	into	
getting	it	there.



Be	proud	of	your	early	
morning	starts,	the	foggy	
black	sky	days.		

Be	proud	of		
your	deckhand,		
your	farmhand,		
your	truck	driver,		
your	processor.	



“Those	who	tell	stories,	rule	society”	

Plato.





We’re	not	farming	and	catching	fish,	
we’re	farming	and	catching	food. 

People	connect	with	
people	and	people	
trust	people.	



All	together

•Provenance	-	make	place	matter	

•Highlight	the	food,	the	moments	

•Emotive	content	-	make	people	

feel	something





 
HERE.	

AUSTRALIA	JUST	
HASN’T	MET	YOU	

YET.	
 

THE	APPETITE	FOR	
BRANDS	 

HAS	NEVER	BEEN	
GREATER.	 

SO	WHERE	ARE	ALL	 
THE	SEAFOOD	ONES?



Thank	you.

	 	 					abbymckibben		 	 						abbymckibben@gmail.com


