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National Recreational Fishing Group!!! pull your head inllll We need this ship l R D c
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v Sign the new petition by clicking here

National Recreational Fishing Group Fails to Represent

Gee

long Star Trawler Management In More Hot Water

RD - JUNE 12, 20

BY BEC HU

MEDIA RELEASE
FOI Documents Reveal Independent Chair Resigns Because Of Concerns About Undue Influence by Super Trawler Director

The operator of the freezer factory trawler Geelong Star continues to damage the reputation of Australian fisheries, with documents received under
Freedom of Information revealing that the Independent Chair of one of AFMA’s governing bodies believes the super trawler operator has an
unacceptable pecuniary interest and influence on fishery management advice.

Read more
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Bermi Bait & Tackle

Geelong Star out off Bermagui today. We believe they have permission to turn their AlS
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Big Fish

By Caro Meldrum-Hanna, Jaya Balendra, Alex McDonald
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Monday 31st October 2016

Big Fish: Four Comers investigates the business of saimon
farming.

You'll find it in your supermarket fndge. on sushi trains, and in
fish shops all over Australia. Salmon is Australia’s favourite
fresh seafood and we consume tens of thousands of tonnes of
ita year
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News 24

Story Ideas
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let us know.
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On the frontiine of Austraka'
protaction crisis

» Crossroads Afghanistan
A heart stopping journey thet
the Taliban badiands.

+ Big Fish
Four Comers Investigates th
business of saimon farming

+ Copwatchers
Tha activists using cameras
back against police brutality
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Big Fish

By Caro H; , Jaya Alex

Monday 31st October 2016

Big Fish: Four Comners investigates the business of salmon
farming.

You't fing It in your supermarket fricge, on sushi ralns, and in
fish shops all ever Australia. Salmon & Austraka’s favourile
fresh seafood and we consume tens of thousands of tonnes of
ita year

This fish is not caught In the wild, It's grown and fanmed in the

i

Search

Search

Broadcast Times

Mondays a! &30pm. repeated
Tuesdays at 10am and on

zdnesdays at 11pm on ABC. Also
days al B.00pm on A

Story Ideas

If you have an idea for Sour Comers
et 1ss know

iview | oo JEEE

B Folow us an Twitter

K7 Jon us on Facebook

Featured Episodes

+ BROKEN HOMES
On the frontline of Australia’s ¢hild
protection crisis.
+ Crossroads Afghanistan
A heart slopping journey through
the Taliban badiands.
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Commercial fisher launches petition as net fishing ban debate heats up @ F n D c

ABC Rural Eliza Rogers
& Print || &2 Email || @3 Facebook | wrTweet 4| | & Mare 13
Updated 17 Mar 2015, 7:44pm
Anger is rising among commercial fishers as

the State Government remains tight-lipped on

plans to ban net fishing along the Queensliand
coast.

Labor had promised to set up three net-free zones
at Cairns, north of Mackay, and on the Capricorn
Coast, with $10 million to fund buyouts

Home | Horticulture | Livestock | Fibre | Grains | Mining | Add Industry v | Weather | Markets

The idea was to better support recreational fishing

ThzBulletin Fish fight brewing as Queensland fishers demand consultation over
commercial net-fishing ban

Home Justin News Sport Locallife ThingstoDo Jjobs Motoring RealEstate  Obituaries Classifieds  ALL ABC Rural By Carmen Brown

Retired fisherman says commercial net-fishing bans are
“un-Australian”
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Updated 4 Mar 2015, 8:19pm
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Community Attitudes towards

Australian Fisheries Management
Department of Agriculture

Research undertaken by Essence Communications

Qualitative component — 25+ focus groups across Australia

* Mix capital, regional and rural cities
* Sydney, Melbourne, Perth, Hobart, Port Lincoln, Geraldton, Portland, Newcastle

Quantitative component — 1700+ surveys

Key stakeholders component — 20 telephone interviews
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How well are fisheries known? FRDC

* For the vast majority of the general public,
— management of Australian fisheries is not top of mind

* On the continuum of primary industries — seafood was generally
mentioned after meat, dairy, eggs and mining — it is a ‘mid size’ industry

e But as an industry, seafood was seen as having less volume and influence
than other more well known industries

* Industry seen as somewhat invisible, lacking any real ‘face’ or profile.
They are not front page news they’re not any page news’

* Participants consistently referred to industry as ‘hidden” or ‘lacking in
transparency’ — there not cute and cuddly... which generally referred to
their lack of affinity than any factual basis for the perception.



Stakeholder Segmentation

Assume
fisheries
well
managed

Industry is Sustainable

No news is good

news (30%)

Uncu<stainable

Cynical &
Negative

(22%)

FRDC

Assume
fisheries
poorly
managed






FRDC Community Perceptions Surveys FRDC

FRDC has conducted a biennial sustainability omnibus (in its current form) since 2011

The most recent, surveyed 1,007 people and was completed 28 June 2017...

The aim of the research is to track measures including among other things:
* Whether the industry is seen to be sustainable;

 How the fishing industry benchmarks against other countries and industries;
 Knowledge and awareness of the efforts being made.



Do you think Australia’s fishing industry is sustainable?

Base: All respondents: n= 1,002



Believe Australia’s fishing industry is sustainable

Farm fishing Recreational fishing Traditional fishing

Commercial fishing

Base: All respondents n= 1507 mUnsure ®No MmYes



Believe Australia’s fishing industry is sustainable

@
w 48% ? 29%

A 1% V 9%

Base: All respondents n= 1507

Believe Australia’s fishing industry is sustainable

49%
A 1%

Base: All respondents; n= 1,002

33%

A 4%




Interest in and awareness of the fishing industry in Australia

believe the fishing
industry is sustainable

Im really interested and aware - 10% 75%

| have only a passing interest in
o I -

| have absolutely no interest in
(o)
this R

Base: All respondents; n= 1,002




Key metrics by consumption and fishing habits

Those who believe
the Australian
fishing industry is
sustainable

.

Fresh seafood consumers

23

Frozen seafood consumers

40%

.

S

Tinner seafood consumers

43%

Recreational Fishers

Awareness of the
work the Industry
is doing

Awareness of the
work Government
is doing

Frequent

Regular

Occasional / never

447
14%

- B%
I
12%

o -



Sustainability across other rural sectors Change on

2015

g

Beef 46% V 1%
Horticulture 45% V 4%
Fishing 41% A 3%
Dairy 40% VvV 8%

Pork 40% V 3%

Base: All respondents; n= 1,002







It is a matter of perception... FRDC
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5 what can we do to change it?

Is it just sell, sell, sell?




What are we selling?

really... there are only two things

o -

industry... products..

The key here, is each of us decides where we put our $ and effort



Community Awareness

Community Trust

Trust rating

4
Sell Industry
Political Awareness

ACTIVITIES

Digital delivery

Trade shows

Public relations

Point of Sale

Advertising

The marketjlgg plan

ACTIVITIES

Digital delivery
Public relations

Political Trust

Long term communication strateqy

Supply chain Awareness

ACTIVITIES

Digital delivery

Trade shows

Public relations

Point of Sale

Supply chain Trust

2\

Sell Product

ACTIVITIES

Digital delivery

Trade shows

Public relations
Point of Sale

Advertising

Buy more or increase Sector or region Buy my product/Build
category awareness Awareness brand loyalty
A

Sector - Region

ACTIVITIES

Digital delivery

Trade shows
Public

Point of Sale

Advertising

relations

Public

ACTIVITIES

Digital delivery

Trade shows

relations

Point of Sale

Advertising

[ 4 \
A,
r )

Brand Supporters =

Existing RDE

Stock Status Report

Consumer education

Fisheries Science Standard

National Bycatch Report

Certified Fisheries (MSC)

Clean & Green Program

Master Fisherman Certification

Fish Names Standard

Waste usage

Traceability

GSSI




Everyone has a role...

Jobs

NEXT EXIT A
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Direct correlation between view of sustainability and management

80% 2%

60%

40%

20%

Industry is sustainable

0%
0-1 2-3 4-5 6-7 8-10

NOt.a.]t Al Familiarity with how industry is managed Extremgly
familiar familiar



Australian Government Efficient & sustainable management

Australian Fisheries Management Authority @i Leknicawaali Geh DRsoUicEs

& News Wild caught prawns a winner this winter

Wild caught prawns a winner this winter

13 June 2017
With great catches of banana prawns this season in the Commonwealth Northern Prawn Fishery (NPF), expect to see a

continued good supply of this tasty crustacean in seafood retailers and supermarkets across Australia.

Australian Fisheries Management Authority (AFMA) CEO, Dr James Findlay, said this was great news for lovers of

sustainable seafood

“Not only do banan

well-managed fisht

“For the last 20 yez

AFMA

FISHERIES

Australian
Fisheries
Management
Authority &

Home
About

Disclaimer

i Liked v ) Followingv 4 Share

ha |

Australian Fisheries Management Authority added 3
* new photos

Here is something cool for your Friday!

Did you know that AFMA has observers on all Australian vessels fishing in
the Antarctic region? The observers brave the chilly conditions to collect
valuable data on the prized Patagonian toothfish. So cool! (in more than one
way!) Find out more at http://www.afma.gov.au/cool-one-way/

Australian Fisheries Management
il Authority

WILD CAUGHT BANANA PRAWNS

The 2017 banana prawn season in the Northern
Prawn Fishery has been going gangbusters. That
means there is a great supply of sustainable,
succulent prawns for Aussies to add to their winter
menu. Whatever takes your fancy; laksa, pasta,
risotto or curry, the operators of NPF Industry have
you covered. Read more about the season here:
http://www .afma gov.au/wild-caught-prawns-
winner-winter/

s Like @ Comment & Share ﬂ} -
Q4

3 shares



Now to deliver against the plan

National priorities Partnerships

e Ensuring that Australian e Sector-based plans
fishing and aquaculture e Jurisdictional-based plans
products are sustainable
and acknowledged to be so

¢ |mproving productivity
and profitability of fishing
and aquaculture

¢ Developing new and
emerging aquaculture

e opportunities

Ensuring that Australian

growth opportunities fishing and aquaculture
National RD&E infrastructure :
C o e products are sustainable
coordination programs and acknowledged to be so
e People development
ADOPTION : e Delivery of key services

LEAD...

Develop a targeted,
national program of
investment to deliver

COLLABORATE... PARTNER...

Where sector or jurisdictions With sectors or jurisdictions

priorities align with national to give partnerships greater

priorities or infrastructure ownership of their strategic

leading to co-investment in priorities and direction,

RD&E to achieve common investment in these activities

goals. and responsibility for taking
outputs and turning them
into resources.

high-value, high-priority
impacts and outcomes.




Status of Australian Fish Stocks
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Welcome to the Status of Australian Fish Stocks Reports
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Mainstream media - seafood escape
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ZAwards 2017

Make sure today you et fish and chips and vote!
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Is there another approach?

can we make a Cha ngE?







FRDC

10,000 seafood producers catch or grow 241,000 tonnes of seafood

... that is 241,000,000 kilograms of seafood O R

1,000,000,000 meals



The more we spread the
word, the further it will go
and more it will change!

Jane Goodall



Information sources FRDC

Internet
TV 69%

Friends and Family
Newspapers/ Magazines

Radio

Social Media

Colleagues

B Information sources
B Used most often

From local community groups

e-Newsletter

1%

1% Source: D1. Which of the following information sources do you generally use?
Other 1% D2. And which of these sources do you use most often?
0 Base: All Respondents n=1,722. Data weighted to ABS population statistics.

The internet and TV were the most commonly used sources for information

Nearly half of respondents still use friends and family and print media as viable sources of information.
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”Each year the Vlctonan Seafood Industry
produces 28 Million plates of fresh seafood

for Victorian consumers.”




O FRDC

‘:\thAtth dChpAwd

Wahoo 5000 seafood meals ready to go! Great day fishing.

What would happen if 10% of

Disheg of Hairtail (that's me holding _one), tailor, silver trevally,
seafood producers shared on  Zinarryeinininri,
social media how many meals | ' |
they help make...

this would generate 1000’s
and 1,000s of messages being
generated every month.



https://www.facebook.com/hashtag/frdc
https://www.facebook.com/hashtag/fishfiles
https://www.facebook.com/hashtag/fishandchips
https://www.facebook.com/hashtag/fishandchips
https://www.facebook.com/hashtag/fishandchipsawards
https://www.facebook.com/hashtag/fishandchipsawards




Questions?




