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It is NOT a logo 

It is the promise of an experience  

installed into the minds of  

those who matter most 

WHAT IS A BRAND?



STEP 1

PROMISE OF AN EXPERIENCE 

This must be different from the competition  

AND highly relevant to the customer 

MUST be able to deliver this promise  

DAY in DAY out



STEP 2

DRIVE AWARENESS OF THE PROMISE 

installing it into the minds of those who matter most 



STEP 3

BE DIFFERENT AND COMPELLING



STEP 4

BE VIGILANT



STEP 5

BE RELEVANT



STEP 6

BE FOCUSED



GREAT BRANDS ARE BUILT ON  

ACTIONS NOT WORDS



A GREAT BRAND SAYS USE ME



People will forget your name. 

They may not know what you are selling. 

They will Always remember how you make them feel.

BRANDING IS  STRATEGIC  

MARKETING IS  TACTICAL

THIS IS YOUR BRAND



https://youtu.be/buA3tsGnp2s

https://youtu.be/buA3tsGnp2s



