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AUSTRALIAN SCENE

Barramundi is Australia’s fish? 

• Iconic-in demand  

• 6,000t moving to 25,000t 

• All states and NT 

• National distribution 

• Strong Industry Association



WORLD SCENE

• About 72,000t and growing 

• Produced all around the world  

• International distribution 

• It is in demand



 

VALUE OF NAME BARRAMUNDI

• Community and Consumers know value of name Barramundi 

• Retailers and Marketers know value of name Barramundi 

• Importers know the value of name Barramundi 

• Food services know the value of name Barramundi



 

CONSUMER KNOW VALUE

• Its Australian 

• Its Tasty 

• Its Premium 



 

RETAILERS AND MARKETERS KNOW VALUE

• Differentiate 

the price 

• Australian 

worth 

DOUBLE 

• Informed 

choice



 

IMPORTERS KNOW THE VALUE

• Asian seabass and Giant 

perch – now Barra 

• Australian prices higher 

• Changed form being sold



 

FOOD SERVICES KNOW THE VALUE

• Barramundi = Australian in the consumers mind  

• Consumers prepared to pay a premium for Australian



 

VALUE OF BRAND AUSTRALIA

• Community, Consumers, 
Retailers, Marketers, 
Importers and Food services 
value the name Barramundi 

• Consumers see Barramundi 
they see Australian 

• The Government 
passionately advocates the 
value of Australian produce



GOVERNMENT SUPPORTS BRAND AUSTRALIA
• Labelling.. is about truth in advertising 

• Growing demand by Australian consumers to know the origin of their 

food …. making informed choices about the product they purchase 

• Truth in labelling, information for consumers and a better shot for 

Australian farmers to compete equally and on merit

• Commitment to … 

consideration of 

improved origin labelling 

for seafood sold in the 

food services sector



WHAT’S ABFA DOING

• Supporting whole of industry 
vision  

• Investing in RD&E  
• Developing Quality Standards 

• Industry sustainability 
certification 

• Industry branding 

• Encouraging operators to 
market 



HAVE A PLAN

• Have a vision  
• Consistency and Quality to Meet Consumer 

Preferences  

• Market Differentiation for Australian  

• Sustainable Production Systems  

• Regulation to Support Australian Industry 

• Invest in RD&E 
• FRDC Industry Partnership Agreement  

• ABFA Industry Betterment Contribution



BUILD QUALITY 

• Formalise standard - 

continually improve 

• Commission research - 

consumer needs  

• Collect the Medals



SHOW SUSTAINABILITY

• Australian Sustainably Farmed 

Barramundi Certification Program  

• Investing in sustainable 

operations 

• Continual Improvement 

• For Australian Conditions



INDUSTRY BRANDING
• Promote Australian Farmed 

Barramundi as a brand 

• Build community support 

and understanding 

• Build 2 way linkages 

• Producers - Distributors - 

Food Services









PRODUCERS BUILD MARKETS 

• ABFA build the brand of Australian Farmed Fish 

• Farmers build their own space in the market 

• Many are well know – some very niche





NEXT STEPS
• Enhance community support 

• Sell one extra serve 

• Build Australian farmed 
barramundi brand 

• Supply chain partnerships  

• Champions 

• Producer brands 

• Regulatory reform



Australian Farmed Barramundi 
Tasty – Premium – Consistent – Healthy 

Versatile - Easy to Cook 

www.australianbarramundi.com.au  

 

www.facebook.com/australianbarramundi

http://www.australianbarramundi.com.au/
http://www.facebook.com/australianbarramundi

