
Seafood Symposium – June 2017 
“Whole chain – from water to waiter” 
 
Alan Adams –  Market Manager  
    Retail, Case Ready Meat & Seafood 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$46.43	
Kg!!

How do we offer convenience and still convey Fresh?
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COUPLING FRESH & CONVENIENCE IS A WINNING COMBO

$29.89	
kg
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Average	
Household	

size			

2.5

Average	
supermarket	visits	

per	week	

3+

More	Variety	on	the	
table	

30+%

Demand	for	variety	of	
meals	flavours	and	

styles		Demand	for	lots	
of	choice	

More	SKUs

Consumers 
Some Statistics
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Consumers…… 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Information Access 
Lots of Info now!

• Consumers 
increasing appetite 
for information & 
provenance 

• Coop Future retail 
concept a lot about 
information access
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Packaging v Food Waste…..  
What do consumers think?
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Packaging v Food Waste…..  
What do consumers think?
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REPUTATIONAL ELEMENT 

Retailers and food brands that help consumers 
reduce food waste get a high rating among 
Australian shoppers
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“I think more highly 
of food brands that 
use packaging that 

helps me reduce 
food waste” – 87%
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What does this mean for us?
• Pack sizes are dropping 
• Information desires are high 
• Experiential eating is growing  

in importance 
• Packaging is not well  

understood = untapped value 

Convenience and easy to find!
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MAP is here now
• Modified atmosphere  
• Sealed packs 
• Barrier packaging 

Protects the product well 
- Is it optimal presentation? 
- No opening mechanism 
- Appearance is a lot of packaging
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Darfresh vacuum skin packaging  
Skin is in!
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Convenience

12



Proprietary & Confidential © Sealed Air Corporation 2017

Prepare in the pack

• Latest in roast in bag technology to hit the 
market in Australia 

• Fully printable 
• Capable of going direct into oven for up to 

2 hours at 195°
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E-commerce
• In E-Commerce seafood is again behind 

other proteins in level of adoption 
• The protection and consistent look of 

Vacuum Skin Packaging – Darfresh could 
change that.
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Key to consider in messaging

• ‘17% less packaging’ – packaging is not liked and seen as waste 
so less is more 

• Over-packaging often rated top as consumer concern 

• ‘Fresher for longer’ – appeal to shelf life adding value but not 
messing with clean label.  Marriage of Fresh and Convenience 

• ‘Less food waste’ – Topical and growing in awareness
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OPPORTUNITY	
#1

OPPORTUNITY	
#2

OPPORTUNITY	
#3
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Recommendations

• Retail ready packaging – room to grow 
• Untapped opportunity in E- commerce 
• Vacuum skin will grow  
• Clear messaging on packaging choice 

CONVENIENCE is KING
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MATCH WITH FRESH!!
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